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xergarem a tecnologia como uma ferramenta que gera
oportunidades de buscar novos clientes ¢ novos leads?
enfatizou Ferrara,

O Diretor Comercial Bradesco Auto/Re, Leonardo de
Freitas, teve a oportunidade de interagir ¢ dialogar com
o5 corretores, debatendo temas relevantes, bem cama 0
desafios e as oportunidades da inddstria. O executivo foi
um dos participantes de um painel com enfoque cm ris-
cos climiticos ¢ o protagonisma do corretor. "0 mundo
mudou, existem novas demandas ¢ necessidades de pro-
tegio ¢ o papel do corretor como consultor ¢ cada vez
mais preponderante diante desses desafios, ajudando a
saciedadea crescer ¢ evoluir’, salientou Freitas.

Ji o CEO do Grupo HDI,
Eduardo Dal Ri, destacou o

“0 mundo mudou,

to find an intelligent way to help our business partners
see technology as a tool that generates opportunities to
find new clicnts and new leads! Ferrara cmphasized.

Bradesco Auto/Re Commercial Director, Leonardo de
Freitas, had the opportunity to interact and engage in
dialogue with brokers, discussing relevant tapics, as well
asthe challenges and apportunities of the industry. The
exccutive was one of the participants in a panel focusing
on climate risks and the leading role of the broker. “The
world has changed, there are new demands and needs
for protection, and the role of the broker as a consultant
isincreasingly important in the face of these challenges.
helping society to grow and evolve,” Freitas emphasized
The CEO of the HDI Group,
Eduardo Dal Ri, highlighted

portfslio de produes que vai | avictem novas demandas e | e company's product por-

desde seguros mais simples

atéos maissoficados. Nos- | N@CESSidades de protecao

tholio, which ranges from
simpler to more sophistica-

sa Companhia trabalha com | @ g papel do corretor como | wcdinsurance policies “our

seguros  residenciais, vida,
empresa, automével, além
dos grandes riscas, @ que in-
clui riscos de cngenharia, sc-
guro garantia.

Diante da transformagio di-
gital, tema que esteve em evi-
déncia no Conec 2025, 0 CEO
da MAG Scguras, Helder Mo-
lina, analisou a polémica exis-
tente entre a venda digital ¢ &
venda pessoal. Para o execu-
tivo, o digital & simplesmente
uma ferramenta que o corre-
tor precisa usar para melhorar sua atividade. “Ninguém
apertari um botio para adquirir um seguro de vida sem
a interferéncia humana. As pessoas ndo costumam pen-
sar na propria morte ¢ mesmo aqueles que pensam no
préprio 6bito nde irie comprar um seguro de vida para
usar. Portanto, no portflio do seguro de vida nio existe
essa ideia de que o digital vai ocupar o lugar das pessoas,
assegurou Molina.

Para o Diretor Comercial da Regional Sul da Zurich,
Jodo Amato, participar de um evento de tamanha visi-
bilidade ¢ grandeza como o Conec, significa reafirmar
© nosso compromisso da Companhia em estar presen-
te no dia a dia do corretor; apoiando-o. “Nés temos a
consciéncia e a certeza de que o corretor de seguros é
o protagonista desse mercado, pois ¢ cle que leva nos-
sas produtos, além de estabelecer o elo entre a Zurich e
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consultor & cada vez mais
preponderante”
“The world has changed,
there are new demands
and needs for protection,
and the role of the
broker as a consultant is
increasingly important"

company works with home,
life, business, and auto in-
surance, as well as major
risks, including engincering
risks and surety bonds.”

In light of the digital trans-
formation, a topic highligh-
ted at Canec 2025, the CEO
of MAG Scguros, Helder
Molina, analyzed the exis-
ting controversy between
digital sales and personal
sales. According to the exe-
cutive, digital is simply a
tool that brokers need to use to improve their work. “No
ane will press a button to buy life insurance without
human intervention. People don't usually think about
their own death, and even those who do think about
their own death won't buy life insurance to use it. The-
refore, in the life insurance portfolio, there is no such
idea that digital will replace people!” Molina assured.
According to Jodo Amato, Commercial Director for
Zurich’s Southern Region, participating in an event of
such visibility and magnitude as Conec means reaffir-
ming the company's commitment to being present in
the daily lives of insurance brokers, supporting them
“We are aware and certain that the insurance broker is
the protagenist of this market, as they are the ones who
bring our products and establish the link between Zu-
rich and the end customer. We are very happy. having

o cliente final. Estamos muito felizes, desempenhando
‘mais um ane maravilhoso, fruto da parceria que nos te-
mos com vocés’, salientou Amato.

Ao destacar que em 2025 a AXA estd celebrando 10 anos
de atividades no Brasil, 2 CEO da Seguradora no Brasil,
Erika Medici, enalteceu o sucesso da Companhia devido
a relagio de parceria com os corretores. “Nosso estan-
de estd muito especial. O espago demonstra a parceria
verpool, tem uma conexdo muito grande com
o propésito de proteger o que importa. A gente também
estd trazendo aqui todas
inovagaes de produtos,
zagio deinteligéncia a
algo que acreditamos que vai
ajudar muito o nosso merca-
do nos préximos anos’, argu-
mentou Erika.

Executivo Comercial da Suhai

enaltecen a relevincia dos
conteides ¢ a oportunidade
de networking. O mercado
esté crescendo demais com
a Suhai, gragas 20 modelo de
inclusio da seguradora que
trabalha junto com os corre-
tores para aprimorar o merca-
do de seguros. A temitica do
evento ¢ muito importante e
consegue nos ajudar a escalar
< atender melhor aos clientes.
Embora a inteligéncia artifi-
cial tenha um papel cada ver
mais preponderante, quem constréi ¢ solidifica as rela-
Gies $i0 as pessoas ¢ 05 corretores sio muito importan-
te<”, afirmou Dutra.
O presidente do Sincor-SP, Boris Ber, disse que o setor de
seguros esti vivenciando profundas transformagdes nas
relages entre corretores, seguradoras ¢ consumidares
“Estamos vivendo mais uma revolugio na nossa socie-
dade, nos servicos financeiros, na forma de consumir ¢
i 5 corretores, e segurados
Essa é a reflexio central desse Conec”, ressalton.

O Conec 2025 promoveu amplo debate a respeito de de-
safios ¢ oportunidades que a tecnologia traz ao mercado
de seguros, ji que a inovagio tecnolégica tem transfor-
mado a forma como corretoras e seguradoras operam,
trazendo desafios ¢ oportunidades.

“Estamos vivendo mais
uma revolugao na nossa
sociedade, nos servigos
financeiros, na forma de
Duranie o evento, o Direor | CONSUMIr @ nas interagoes
entre corretores,
Seguradons, George Duie. | gagyradoras e segurados”
“We are living through
yet another revolution in
our society, in financial
services, in the way we
consume, and in the
interactions between
brokers, insurers, and
policyholders"

another wonderful year, a result of the partnership we
have with you.” Amato emphasized

that AXA will be 10 years of
aperations in Brail in 2025, the CEO of the Brazilian in-
surance company, Erika Medici, praised the company's
success due to its partnership with brokers. "Our booth
is very special. The space demonstrates our partnership
with Liverpool, and has a very strong connection to the
purpose of protecting what matters. We are also show-
casing all our product innovations, the use of artificial
intelligence, something we
believe will greatly help our
market in the coming ye-
ars” argued Erika.
During the event, the Com-
mercial Executive Dircctor
of Suhai Seguradora, Ge-
arge Dutra, praised the re-
levance of the content and

the networking opportuni-
ty. The market is growing
tremendously with Suhai,
thanks to the insurer’s in-

clusive madel that works
alongside brokers to impro-
ve the insurance market
“The event's theme is very
important and helps us
scale and better serve our
clients. Although artificial
intelligence plays an in-
creasingly important role,
it is people who build and
salidify relationships, and
brokers are very important” stated Dutra.

The President of Sincor-SP, Baris Ber, said that the insu-
rance sector is experiencing profound transformations
in the relationships between brokers, insurers, and con-
sumers. “We are living through yet another revalution
in our socicty, in financial services, in the way we con-
sume, and in the interactions between broke
and policyholders. This is the central reflection of this
Conec,” he emphasized

Conec 2025 promoted extensive debate regarding the
challenges and opportunities that technology brings to
the insurance market, since technological innovation
has transformed the way brokers and insurers operate,
bringing both challenges and opportunitics.
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